David Roncallo

Interactive Entertainment

“Retailtainment”


Interactive Entertainment can be utilized in a marketing tool eventually becoming THE key marketing tool, in my opinion.  Modern day commercials are out of this world.  Recently I’ve noticed a new printing commercial in which a guy holds up picture frames to his face, lowers the frame and the image of him looking through the frame is captured and printed right before your eyes…It’s amazing!  Noticing the comparison between modern day commercials and vintage commercials is black and white.  The noise volume and clarity of picture is amazing.  Interactive entertainment and Digital Media hold a clutch on modern technologies future of commercial retail.  

